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Third Semester MBA Degree Exa4inaf;i$n, Jan./Beb- 2021
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Note: 7. Answer any FOaR{m. Questionsfrom QI fi g{!
2. Question No.8 r's*ggffiIsarY. 

R
'+u "s*'r *\

I a. perceive the significance of con!#$&.S6havior for marketer; ffi (03 Marks)

b. Elaborate three levels of consu"&.ffH$cision making. tu;" _t' (07 Marks)

Time:3 hrs. ,,*Io*t. *k* Marks:100

Note: 7. Answer any rOUR{ffi$fuesdonsfrom aI d:.gp

U"t uriorty frftnfigfrti*g 6ur fields.c. Discuss Nicosia model of coffi#i behavior by highlighti*g four fields. (10 Marks)
.ry \

2 a. What is the need of coqgrfugism in India? *"uff* (03 Marks)

tude model with examPle;b. Explain Tri - componff'aptftuae model with exampl$* (07Marks)

c. Explain Freudian 6f personality in influe;rcifrg consumer's attitude and behaviors.
(10 Marks)

u, 
"nIa. What do you-{nQa*6y brand personality? ;,,,,,,:,gq'"a. What do you+Qa#6y brand personality? .* (03 Marks)

b. Recommil*tr*#Qssage structure and preseqtatibn to be taken care of marketers. (07 Marks)
-d\ &*" - ., ,ii I !-_ /r^trf,^_t-^\c. Discuss# ffictions and roles of far{lyin decision making. (10 Marks)

c. Compile the eGments of perqeption which influeq.g ffiimer behaviptiffi (10 Marks)

b. Discuss the role of opinion leaders, , {* ';' (07 Marks)

b. Discuss input-process-output mqclettrotconsumer belLaffi?: . --1:- (ol tvtarxsf
a,

(03 Marks)

c. Hishlisht tbmily life cicle stages importartl,$fu''inarket segme-rffifi:dn. (10 Marks)

b. Discuss input-process-output mgdel"of consumer beha&Ctf' *\ (u7 Mafl(s)

c. Compile the eGments of perqeption which influeq imer behaviepq$ (10 Marks)
r6;;::,Su *.'W "' {##

a. What are the marketine,a&;Iications of behaviguiiheaming theories? 'r 
1:: y,t:tl

b. Discuss the role of opiniotfleaders' *; ffi ;t*. it11l"'u'""
c. Highlight tbmily li&.*,: le stages imnollit forlnarket segmentfftitln. (10 Marks)

a. Identify the roSffiiffi'r.ion proces$ g $rnovation -* (03 Marks)

b. Explain ttre factdr{ affecting post prfrcfinUe dissonance"t" d 
191Y'Ttl

ffi

b. Explatn tlle tactofs allecung posr puq**pse urssurauuE'\
c. nxptain flqw&d Sheth model o$-q,onffimer behaviog; (10 Marks)

"4$effi::& '!:rs ':i:r ' I "w

L. wrrut,sffinuiiminal petceptipfiil " . 
"*i 

(03 Marks)

b. explatf;*Le procesiof mg$t "^ .,. 
^* ^ 

(07 Marks)

;. ryfrdao yoo -.* Uy gr;_relttxplain the typ@f reference groups with examples'(10 Marks)

''@ *e * {*''%-'
fl;1&ase studY : *'*. '""d

H-"l<a*utaku cou.ffiqrfis organizing.;,nat$nal level food fair. It is open for consumers across

the country. t-trer#ii a hugJ fooa*[tatl for North Indian and South Indian delicacies' The

i"rJ r".f."*arfu ready to ierve'Wieties are supposed to go ttrrough regulatory norms and

-.., *irf, &E quality standar{s.'4onsumers have certain rights and responsibilities to

il.ifi"r",i*t-oott conductrofmarketing. The food stalls were displaying hoardings and

advertisements regardiqg t$ir products. With all these htzzle'buzzle of marketing and

heavy competitiori torir*r*rJparticipants of food stall consumers need to have awareness

aboui the pioducts, contefrts, rights and responsibilities'

a. Comoute ihe riehtS'afihe "onsomers' 
(05 Marks)

;. wtui..ttrereiffifoilitiesofconsumers? (osMarks)

;. wir"ii, ,rr. "&e$r 
the consumers to have awareness about the food products and safety

standards? + (05 Marks)

d. Wt 
"t 

rqmh* iactors marketers must take into account while selling food articles? (05 Marks)

{#ry* !r i. * * {.
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